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For Immediate Release

DATE

District ADDY® Awards Ceremony held in Baton Rouge

Winners from (CITY NAME) Announced

(City, St.) – The American Advertising Federation (AAF) District 7 ADDY Awards were recently held in Baton Rouge, Louisiana. From a total of 1,117 entries there were 74 Gold and 116 Silver ADDYs awarded. There were also three Special Judges Awards given and trophies for “Best of Show” in both print and broadcast media were presented.

In the Student ADDY competition, a separate competition for college, university and design school students, 19 Gold and 56 Silver awards were presented from 1,010 entries received.

Of the awards given out, (INSERT NUMBER) were given to members from the (Insert club name).  Winners of Gold ADDYs are automatically forwarded to the national ADDY competition to be held June 6, 2009 at the AAF National Convention in Arlington, Va.

“We are proud of our club members that won awards in Baton Rouge,” said (INSERT CLUB President NAME.  “We wish them the best of luck at the national competition.”

The ADDY competition is a series of competitions at the local club level, regionally within each district and then nationally.  With more than 60,000 entries annually, the ADDY® Awards are the world's largest and arguably toughest advertising competition. The ADDY® Awards represent the true spirit of creative excellence by recognizing all forms of advertising from media of all types, creative by all sizes and entrants of all levels from anywhere in the world. The American Advertising Federation, a not-for-profit industry association conducts the ADDY® Awards through its 200 member advertising clubs and 15 districts. It is the only creative awards program administered by the advertising industry for the industry.

-end-

Editor’s note:

The American Advertising Federation District 7 is made up of local AAF chapters from Tennessee, Georgia, Alabama, Louisianna and Mississippi. The mission of the AAF District 7 is to strengthen local AAF affiliate organizations (clubs, federations, and college chapter members) through leadership training, education, communication, idea forums, enrichment, and recognition programs; promote advertising industry standards; encourage professional development; enhance and encourage business opportunities for professional and student members; defend the advertising industry against adverse governmental action; and act as a liaison between national AAF and local chapters to ensure the vitality of the advertising profession.

The AAF District 7 Board of Directors is made up of all local Club presidents, 10 state directors and the Executive Committee. The EC is in place to lead and guide the District during the current year and into the future.

The American Advertising Federation (AAF), headquartered in Washington, D.C., acts as the "Unifying Voice for Advertising." The AAF is the oldest national advertising trade association, representing 40,000 professionals in the advertising industry. The AAF has a national network of 200 ad clubs located in ad communities across the country. Through its 225 college chapters, the AAF provides 7,500 advertising students with real-world case studies and recruitment connections to corporate America. The AAF also has nearly 100 blue-chip corporate members that are advertisers, agencies and media companies, comprising the nation's leading brands and corporations.

